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KEY FINANCIAL HIGHLIGHTS

= 2020 results demonstrate resilient performance in the face of the Covid-19 pandemic,
underlining the strength of the CHANEL brand

= Revenue of $10.1 billion, down 18% compared to 2019 on a comparable basis at constant
currency

= Operating profit of $2,049 million, down 41.4% compared to 2019

= Positive net cash balance at the end of the year, reflecting Chanel’s financial discipline and
trading recovery in the second half

* [Investment of $1,360 million in brand support activities

= Record level of capital expenditure at $1,120 million, representing 11.1% of sales,
demonstrating Chanel’s commitment to long-term value creation and confidence in the
company’s financial strength

* Free cash flow of $679 million, down 70% compared to 2019

KEY SUSTAINABILITY HIGHLIGHTS

= Chanel launched in March 2020, its commitment to tackle climate change through CHANEL
Mission 1.5° in line with the targets of the 2015 Paris Climate Agreement
= Chanel’s progress against its science-based targets compared with 2019 was:
o A decrease in total scope 1 and scope 2 GHG emissions by 27.1%
o Adecrease in scope 3 GHG emissions by 24.9%
o 70% of electricity from renewable sources (vs 50% in 2019)
= In September 2020, Chanel raised €600 million through the issuance of Sustainability Linked
Bonds, diversifying its sources of funding while underlining its commitment to sustainability at
the heart of its business strategy

Philippe Blondiaux, Global Chief Financial Officer, commented:

“The strength of the CHANEL brand was clearly demonstrated in 2020 as the business delivered a
resilient financial performance in what was a very challenging period for our employees, our partners
and for the business itself.

“Chanel’s focus on creativity and innovation, unique savoir-faire and the agility of our teams and our
organisation, helped to limit the impact of the crisis. At the same time, Chanel has continued to prioritise
investment to support the long-term health of the brand, with record levels of capital expenditure through
the year.

“In keeping with our long-term approach and commitment to sustainable business, we also launched
our strategy to tackle climate change through CHANEL Mission 1.5°. The business has made early
progress against the science-based targets we have set, as we look to accelerate the move to a lower
carbon economy and help protect the world’s most vulnerable communities and ecosystems from the
impacts of climate change.”



KEY OPERATIONAL HIGHLIGHTS

Chanel demonstrated strong resilience across all product lines in 2020, despite a highly disrupted
environment that led to the closure of its boutique and manufacture network, and the suspension
of international travel. The final quarter of the year saw an improvement in sales trends, thanks to
the creativity of the Brand, and to the support of its strong local customer base.

Sales trends in Fashion were heavily influenced by the Covid-19 pandemic. Ahead of the onset of
the pandemic in early 2020, Fashion sales recorded double digit growth in all categories, attesting
to the strong desirability of Virginie Viard’s collections. Trading was subsequently significantly
impacted by Covid-19 related restrictions but Chanel reacted quickly by accelerating the
development of new client facing tools with specific content, including an app launched in May in
different regions, linking established clients to our fashion advisors and providing concierge
shopping services. Despite operating restrictions, CHANEL continued to demonstrate the creativity
of its Brand. In 2020 CHANEL brought Capri to Paris for the Cruise collection, shooting a video and
look book for the collection against a backdrop of the Mediterranean island. A further 2020 Fashion
landmark was the presentation of the Métiers d’Art collection in the Chateau de Chenonceau, which
once again celebrated the legendary savoir-faire and creativity of the House’s Maisons d’Art.

Fragrance & Beauty focused on providing a seamless experience for customers, with strong growth
in online sales partially offsetting the impact from the decline of travel retail. Skincare had a notably
strong performance within the Beauty segment, supported by LE LIFT and SUBLIMAGE.
Meanwhile in Fragrance, COCO MADEMOISELLE and BLEU continued their success, while No5
has been preparing to celebrate its 100th anniversary in 2021, with Marion Cotillard as its new
muse.

Watches and Fine Jewellery sales proved resilient, thanks notably to the dynamism of Precious
Jewellery’s COCO CRUSH that confirmed its icon status through double-digit revenue growth,
supported by the release of COCO SLIM RING. 2020 also marked the 20th anniversary of
CHANEL’s watch icon, the J12, re-launched with the Calibre 12.1 movement designed by the Swiss
watch manufacturer Kenissi. CHANEL also unveiled TWEED de CHANEL, its first ever High
Jewellery collection dedicated entirely to tweed, revisited in 45 exceptional diamonds and gems
masterpieces, a testament to the Brand’s creativity and craftsmanship.

Chanel has invested $1,120 million in capital expenditures in 2020, an all-time high in its history,
confirming the financial strength of the House as well as its confidence in the future. As part of this,
Chanel continued to invest heavily in its retail distribution to provide the best customer experience
to its clients, as confirmed by the acquisition of its London New Bond Street flagship in October
2020, the complete reconstruction of the Fashion and Watches and Fine Jewellery boutique in
Beverly Hills (which will open in 2022) and the continuous expansion of our Fragrance & Beauty
standalone boutiques network. Another landmark in the year was the construction of the 19M in
Paris - Aubervilliers, a five-story complex where 600 artisans with exceptional know-how will work
together, to preserve, develop and give visibility to the savoir-faire of the Métiers d’Art. All of these
investments, regardless of their type (retail, offices, manufacturing and logistics, etc.), integrate the
highest sustainable and green building standards, including systematic LEED certifications for the
retail boutiques, strong environmental certifications for operational facilities, and extended the
implementation of low energy consumption and renewable energy systems, such as through the
use of solar panels. Technology-related investments also remained a key focus in 2020, including
the strengthening of its infrastructure as well as the development of digital initiatives to support the
client experience.

Chanel's commitment to sustainable business was reinforced in 2020 with the launch of its climate
action plan, CHANEL Mission 1.5°. This set out the company’s science-based targets, validated by
the Science Based Targets initiative, to reduce its carbon emissions in its own operations (scope 1
and 2) by 50% by 2030 and in its supply chain (scope 3) by 40% per unit sold by 2030. Chanel’s
targets are in line with the ambitions of the Paris Agreement and the company has also committed
to shifting to 100% renewable electricity by 2025. In 2020, Chanel showed it is on track to achieving
its climate ambitions with a decrease in its total scope 1 and 2 emissions by 27.1% and scope 3
emissions by 24.9% compared to 2019, whilst renewable electricity usage is already at 70%.



= In September 2020, Chanel issued Sustainability Linked Bonds in line with the new ICMA
Sustainability-Linked Bond Principles. The landmark fundraising is the first of its kind for Chanel
and allows the company to diversify its sources of funding while underlining its commitment to
sustainability, since the terms of the bonds are explicitly linked to the climate targets set out in
CHANEL Mission 1.5°. The bonds offer investors the opportunity to be part of the luxury industry’s
transition to sustainability and the issuance of €600 million on the Luxembourg Stock Exchange
was significantly over-subscribed. Chanel was the first unrated issuer and the first in the luxury
sector to place public bonds linked to the achievement of its sustainability objectives.

HIGHLIGHTS
2020 2019 % change

Revenue $10,108m $12,273m -17.6%
Comparable revenue ! -18.1%
Operating profit $2,049m $3,496m -41.4%
EBITDA 2 $2,582m $3,914m -34.0%
Tax rate 28.0% 26.5%
Profit after tax $1,388m $2,410m -42.4%
Revenue by Region
Europe $2,885m $4,534m -36.4%
Asia Pacific $5,257m $5,426m -3.1%
Americas $1,966m $2,313m -15.0%
Net cash ® $1,074m $282m NM
Free cash flow 4 $679m $2,245m -69.8%
Capital investment ° $1,120m $771m 45.3%
Employees © 27,018 27,713 -2.5%
Carbon Performance ’

Scope 1 emissions (tCO,e) 16,505 16,202 1.9%

Scope 2 emissions (tCO,e) 19,842 33,647 -41.0%

Scope 3 emissions (tCO,e) 492,739 655,803 -24.9%

Renewable electricity & 70.0% 50.0% 20.0%



' Comparable revenue is determined using exchange rates at 31 December 2020 for both perlods and with a comparable legal entity structure.

TEBITDA Is based on an adjusted operating profit that excludes restructuring costs, impairment charges and reversals, investment gains and losses on corporate owned life insurance
and other ane-off items in the year. EBITDA Is not adjusted for depreciation on right-of-use assets.

¥ Net cash equals cash and cash equivalents less total borrowings (including loans to and borrowings from related entities outside of the consolidation perimeter and excluding lease
liabilities).

4Free cash flow defined as operating cash flow less capital expenditures plus proceeds on disposals, reduced by capitalised fixed lease principal payments.

* Capital investment comprises acquisitions and development of property, plant and equipment, investment property and intangible assets (excluding goodwill).

® Represents the number of employees at the end of the year.

" Greenhouse gas emissions are reported in line with the Greenhouse Gas Protocol Corporate Accounting and Reporting Standard and measured against the baseline year.
Scope 2 emissions as reported are 'market based'.

# 2019 percentage as communicated to RE100 vs. @ provisional estimate of 41%.
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About Chanel

Chanel is a private company and a world leader in creating, developing, manufacturing and distributing
luxury products. Founded by Gabrielle Chanel at the beginning of the last century, Chanel offers a broad
range of high-end creations, including Ready-to-Wear, Leather Goods, Fashion Accessories, Eyewear,
Fragrances, Makeup, Skincare, Jewelry and Watches. Chanel is also renowned for its Haute Couture
collections, presented twice yearly in Paris, and for having acquired a large number of specialized
suppliers, collectively known as the Métiers d’Art. Chanel is dedicated to ultimate luxury and to the
highest level of craftsmanship. It is a brand whose core values remain historically grounded on
exceptional creation. As such, Chanel promotes culture, art, creativity and “savoir-faire” throughout the
world, and invests significantly in people, R&D and innovation. At the end of 2020, Chanel employed
over 27,000 people worldwide.
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